Search Engine
Optimisation (SEO)
Best Practice Guide

Utilising SEO will help your website appear higher on Google
when people search for what you offer, allowing more potential
customers to discover your products and services.

In this guide created by Whitewall Marketing, we share helpful
tips on how you can improve your SEO.

_Zbusiness West Lothian ) Scottish Government
£ gateway W Council # N Riaghaltas na h-Alba

West Lothian



Table of Contents

How Do Search Engines Work?

What is SEO, and Why Does it Matter?
How-To-Guide for Businesses

Step 1: Choose the Right Keywords

Step 2: Add Keywords to Your Welbsite Naturally
Step 3: Set Up Your Google Business Profile
Step 4: List Your Business in Local Directories
Step 5: Make Sure Your Site Works on Phones
Step 6: Create Helpful Content

Step 7: Final Checklist

Useful Free Tools

N OO oo oo M~ MDA WO W W NDN

Further Support




How Do Search Engines Work?

Search engines use crawlers (also known as spiders) to gather information
across the internet to populate their databases. These crawlers use the
information found on your website to discover what the website is about, if the
website is safe to use, easy to read, and how valid the source of information is.

What is SEO, and Why Does it Matter?

e SEO refers to Search Engine Optimisation. SEO means helping your website
appear higher on Google when people search for what you offer.

e Why it matters: More visibility = more website visitors = more customers.

e Local example: If someone searches “coffee shop Linlithgow,” good SEO
helps your shop show up first.




How-To-Guide for Businesses

Step 1: Choose the Right Keywords
What are Keywords?

Keywords are the exact words or phrases that people type into search engines
like Google to find something. If you want your business to show up in those
sedrches, your website needs to include those same words. Google needs to
understand what your website is about. By including the words that your
customers are using, you're helping Google know when to show your site.

Simple Examples

If you run a bakery in Bathgate, don't just say “We make cakes”. Say:
e “Birthday cakes in Bathgate”

e “Cupcake delivery West Lothian”

e “Local bakery near me.”

How to Find Keywords

e Think like your customer: “What would | type into Google if | needed this?”
e Use a free tool like Ubersuggest or AnswerThePublic to get ideas
e Write down a list of phrases like:

o “Joiner in Broxburn”

o “Accountant West Lothian”

o “Mobile hairdresser Armadale”

Step 2: Add Keywords to Your Website Naturally

Google "reads” your website just like a person does. It looks at the titles,
headings, image names, and main text to figure out what your site is about.
You want to help Google - and your visitors - understand clearly. Once you
know your keywords, add them in places Google looks:

 Page titles (the name that shows in Google search)
Headings on your pages (e.g. “Plumbing Services in Livingston”)
Text on the page — naturally, not forced
Image file names (e.g. garden-design-west-lothian.jpg)
Meta descriptions (short text that shows in Google results — ask your web
person or use your site builder to edit this)

Important: Don't stuff keywords everywhere. Just use them in a way that
sounds natural and helpful.


https://answerthepublic.com/

Step 3: Set Up Your Google Business Profile
This is the most important thing for local businesses — and it’s free.
What It Does:

e Shows your business on Google Maps
e Shows up when people searching for local services e.g., “plumber near me”

How to Set It Up:

1.Go to google.com/business
2.Click “Manage Now”
3.Follow the steps:
o Add your name, address, phone number, website
Choose the right category (e.g. “Dog Groomer” or “Accountant”)
Add photos (outside, inside, your products/services)
Ask a few happy customers to leave a review
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Top Tip: Keep your opening hours and contact info updated!
Step 4: List Your Business in Local Directories

Search engines check other websites to confirm that your business is real and
local.

Where to List

Yell.com

Yelp UK

Thomson Local

Facebook Business Page
Local Chamber of Commerce

Important: Make sure your business name, address, and phone number are
listed the same way everywhere.

Step 5: Make Sure Your Site Works on Phones

More than half of people will visit your website on their phone. If it's hard to use
or slow to load, they'll leave - and Google will notice.

How to Check:

e Use Google’s Mobile-Friendly Test

e Look at your own website on your phone:

Is the text easy to read?

Do buttons work?

Do you have to zoom in? (if you do this indicates that there is an issue)
Does it load fast? 4
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https://business.google.com/uk/business-profile/
https://search.google.com/test/mobile-friendly

How to Fix It

e Use a mobile-friendly website builder (Wix, Squarespace, WordPress with a
good theme).

e Speak to whoever built your website or install plugins to improve mobile
optimisation.

Step 6: Create Helpful Content
What to Write About

Write short blog posts or FAQs that answer common questions from your
customers. This shows Google (and people) you're helpful.

e What to write:
o Blog posts (300-500 words)
o FAQs
o Tips or guides

e Easyideas:
o "5 Tips for Preparing Your Home for Winter"
o "How to Choose a Wedding Cake”
o "What to Expect from a Mobile Hair Appointment”
Tip: Write once a month. Keep it simple, local, and helpful.

Step 7: Final Checklist

Google Business Profile set up

Keywords researched and added to the page

Is the website mobile friendly?

Does the website load quickly?

Have you reached out to local directories

Have you encouraged customers to leave Google Reviews
Have you written the content for your consumer




Useful Free Tools

Google Business Profile — add you to Maps and local search

Google Mobile-Friendly Test — check mobile functionality

PageSpeed Insight - Checks your website load speed

Ubersuggest — Help you find relevant keywords

TinyPNG - Makes images smaller so the load faster on your website




Further Support

If you require further support with SEO, please contact
your dedicated adviser directly, or email invest@westlothian.gov.uk .







