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LinkedIn Personal Profile Factsheet
A simple, practical guide for anyone starting out in business

Why LinkedIn Matters (Even If You’re Just Starting)
LinkedIn isn’t just for people in suits or big corporate jobs. It’s the world’s largest professional network and, put simply, it’s where business conversations happen.
Think of it as:
· Facebook, but with its tie on
· A modern version of the Yellow Pages
· A place where people look you up before deciding to work with you
If you’re setting up a business, freelancing, or building a side hustle, LinkedIn helps you:
· Look credible from day one
· Be found by the right people
· Learn from others in your industry
· Build relationships before you ever “sell” anything

LinkedIn 101: The Big Mindset Shift
The most important thing to understand:
LinkedIn is about people, not logos.
Your personal profile is far more important than a business page, especially at the start. People connect with people, not brands.
Your profile should answer one simple question:
“If someone lands on my profile, do they quickly understand who I help and how?”

Step 1: Get the Basics Right
Profile Photo
· Use a clear, friendly head-and-shoulders photo
· Good lighting, plain background if possible
· You don’t need a professional shoot, just look approachable
Quick test: Would you trust this person if they turned up to a meeting?
Banner Image
· This is valuable space. Don’t leave it blank
· Use it to show:
· What you do
· Who you help
· A short message or strapline
Example: “Helping small businesses get started online”

Step 2: Your Headline (This Really Matters)
Most people waste this.
Your headline should not just be your job title.
Instead, think:
· Who do I help?
· What problem do I solve?
· What skills or services do I offer?
Simple format:
What you do + who you help + outcome
Example:
· “Freelance graphic designer helping startups look professional from day one”
This is one of the first things people read. Make it count.

Step 3: Your ‘About’ Section (Human Beats Perfect)
This is your chance to sound like a real person.
Keep it simple and readable:
· Write how you speak
· Short paragraphs
· No buzzwords or corporate waffle
Suggested structure:
1. What you do (in plain English)
2. Who you enjoy working with
3. Why you do what you do
4. A simple call to action
Example call to action: “Feel free to connect or drop me a message.”

Step 4: Experience (Yes, You Can Include Side Projects)
You don’t need years of experience.
You can include:
· Freelance work
· College or university projects
· Volunteering
· Personal or side projects
Focus on:
· What you actually did
· Skills you used
· Results where possible
This is about showing capability, not perfection.

Step 5: Skills, Interests & Location
· Add relevant skills. This helps LinkedIn understand you
· Follow topics and industries you care about
· Make sure your location is accurate
This all helps you appear in the right searches.

Step 6: Start Building the Right Network
LinkedIn works best when you’re intentional.
Ask yourself:
· Who could help my business?
· Who could I learn from?
· Who might one day become a client, partner, or referrer?
You can connect with:
· Other startups
· People in your industry
· Local business owners
· People doing jobs you aspire to
Tip: Always add a short personal message when connecting (if you can).

Final Thought
You don’t need to be an expert. You don’t need to post every day. You just need a clear, honest profile that represents you well.
Get that right, and LinkedIn quietly starts working in the background for your business.

This factsheet is designed to support the Start Smart LinkedIn video and give you a simple structure to follow. Start small, keep it human, and build from there.
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