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Your guide for today...

Gary Ennis
@NSDesign

Get Social: www.nsdesign.social
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http://www.nsdesign.social/

< Lead Gewneyation >

‘“

Digital Overload?
__Content Mavrketing >

ﬁ‘_____’
There’s so much we could do...

But it doesn’t mean we should do it. C_ opt—in Email ?
C  Seavch Ads ?
C Social Media ?
€ onboardmg ?
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The customer’s digital journey Social Media
YouTube

Do you understand the digital journey your customers take? UGC
Ratings/Reviews

AWARENESS

Website SEO
Google (my) Business
Paid Search Adverts

Social Media RESEARCH AND

DISCOVERY
LOOP

CONSIDERATION

LOYALTY
LOOP

POST-PURCHASE
EXPERIENCE

Websites and Socials
How do you compare?
Ratings/Reviews

Ecommerce
Payment options
Customer Trust?

PURCHASE
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$o what are the ‘Essentials’?

1. Websites (and Google SEO)

2. Social Media (Engagement)
3. Content Creation (and Al?)
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Websites (and Google SEO)
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Why do you even need a website these days?

* Your website is the home of your content.

* You own it. You are in control of it.

* You are responsible for what goes on it.

* You have control over the way your
information is presented in search results.

 Google would rather link to you than

b A e

Facebook or Instagram! e L R T T e e P cnces:
s S e R
https://unsplash.com/photos/uOYak90r4L0
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Digital Marketing Channels
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How to build a website?

WiXcom £ Lovable @ %GoDaddy’" Camﬂa
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http://wix.com/
https://lovable.dev/

The need for 0
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Start Simple. Answer these 3 questions:

1. Who am | targeting and which stage of the customer journey are they at?

2. What words and phrases (keywords) might they search for in Google to help
them achieve their objectives?

3. Are these words on my website?

Keyword Authority

Do you have authority for the subject the user is looking for?
In other words — are you about, the keywords they searched for?
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The deeper into the journey they go, the more
detailed and “long tail” the searches become....

Early Awareness (I have an idea... but no specifics yet):
>> “Holiday in Scotland”

Early Consideration (with loose idea of details):
>> “Places to stay in the Highlands”

More Focussed Consideration (narrowing it down..
but still open to alternatives):
>> “Self catering accommodation in Inverness”

Nearly ready to Purchase (looking for who provides it):
>> “Dog friendly self catering log cabins near Inverness"

https://www.bluecorona.com/blog/new-digital-marketing-funnel-strategies/

NSDESIGN Abusinessgatoncy



https://www.bluecorona.com/blog/new-digital-marketing-funnel-strategies/
https://www.bluecorona.com/blog/new-digital-marketing-funnel-strategies/
https://www.bluecorona.com/blog/new-digital-marketing-funnel-strategies/
https://www.bluecorona.com/blog/new-digital-marketing-funnel-strategies/
https://www.bluecorona.com/blog/new-digital-marketing-funnel-strategies/
https://www.bluecorona.com/blog/new-digital-marketing-funnel-strategies/
https://www.bluecorona.com/blog/new-digital-marketing-funnel-strategies/
https://www.bluecorona.com/blog/new-digital-marketing-funnel-strategies/
https://www.bluecorona.com/blog/new-digital-marketing-funnel-strategies/

Keywords and the customer journey:

The deeper into the journey they go, the more
detailed and “long tail” the searches become....

GARY'S WILDERNESS RETREAT

Early Awareness (I have an idea... but no specifics yet):
>> “Holiday in Scotland”

E FROM H:-"“.’_

Opening Paragraph from Fictional Website:

Early Consideration (with loose idea of details): Welcome to Gary’s Luxury Wilderness Retreat. A Home
>> “Places to stay in the Highlands” from home no matter where you’re from. A place to relax,

enjoy nature, and escape from the city for that deserved
family break.

More Focussed Consideration (narrowing it down..
but still open to alternatives):

“ : S ) Some minor SEO Tweaking:
>> “Self catering accommodation in Inverness

Looking for a place to stay in the Highlands for that perfect
Holiday in Scotland? Welcome to Gary’s Wilderness Retreat,
Nearly ready to Purchase (looking for who provides it): offering a range of self catering accommodation options

>> “Dog friendly self catering log cabins near Inverness" including our luxury log cabins suitable for the whole family
(including the dog!) based just outside Inverness.
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Social Media (Engagement)
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Social Media Today...

A very crowded landscape...

NSDESIGN

\ 3.47M

YOUTUBE VIDEOS
%  WATCHED

452K \

. HOURS OF CONTENT
“\._ STREAMED ON NETFLIX \

625M -

VIDEOS WATCHED
ON TIKTOK
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3.5B

SNAPCHATS
CREATED
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o minute
OF THE DAY ONLINE

66K

PHOTOS AND
VIDEOS SHARED
ON INSTAGRAM

115.7K

SEARCHES
ON PINTEREST

¥ LocaliQ
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EMAILS SENT

1 302K

LISTENERS ACTIVE
ON SPOTIFY

PEOPLE SHOPPING

GOOGLE
SEARCHES

44M

PEOPLE VIEWING
FACEBOOK LIVE
STREAMS
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The One-Word Social Media Y

PEQPLE
READING YELP | APPS

AI I It e ra t I 0 n G a m e sse ﬂég !,S,TEHTWMCHED e mwmwt;’ ‘ 12%%”
"\ STREAMED ON NETFLIX\ / 4
Complete the blanks (using just one word, starting 625M 231M
with the same letter as the platform): awok N e
H“‘hh i 4 ./_,.,-"" u S!Eﬁ;s ET Ilg
. . 3.5B =
Facebook for Friends, Family, Fun? o

G minu te PEOPLE SHOPPING

. . ONLINE
Images, Inspiration, Influencers? 66K OF THE DAY

PHOTOS AND
VIDEOS SHARED
ON INSTAGRAM

Instagram for

Twitter (X) for Talking, Trends, Topical? _ soooie
115.7K
LinkedIn for Leads, Leadership, Learning? Y u“ﬂM

FACEBOOK LIVE
STREAMS

TikTok for Teens, Time-wasting, Twerking?

¥ LocaliQ
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Social Media Today... N aarml 4K 17K

READING YELP | APPS
\ YOUTUBE VIDEOS REVIEWS I|' DOWNLOADED

%  WATCHED

452K /f” 16.2M

“ HOURS OF CONTENT ""'~..~ III !)’ TEXTS SENT
g STREAMED ON NETFLIX . f

-
e

A very crowded landscape... 625M .\ A -

VIDEOS WATCHED
ON TIKTOK

..““‘- ~"'-._. II| / y .
"-““ "'-u.l. | ll.a"r e
_ N \ Y, j/__f
e e p
— 13.2K
— LISTENERS ACTIVE
3.5B

ON SPOTIFY
SNAPCHATS

CREATED

G minu te PEOPLE SHOPPING
66K OF THE DAY SRS

PHOTOS AND
VIDEOS SHARED
ON INSTAGRAM

1 1 5.7K SEARCHES
In Summary: ON PINTEREST oy
* They’re all FREE.. But you don’t need to be on them all.. R eao0k e

STREAMS

* Which ones are best for engaging with your target audience

* Treat them differently with different objectives
¥ LocaliQ
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Understanding the social algorithms
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The Facebook Algorithm @ e

There's no doubt email is an effective form of marketing... as long as it's
done right. To do this, you need to understand and experiment with split
testing... so let's get started! https://iwww.nsdesign.co.uk/why-you-should-

D|d you knOW: split-test-your-.../

The average Facebook Business Page gets around

2% reach on organic posts (Instagram is 15%)

NSDESIGN.CO.UK
Why you should split test your emails | NS Design

Are your email marketing campaigns falling fiat? This blog gives you some...

“But I've got 2000 likes!!

7
Boost Post
Engagements

Where’s the other 1,818 people? Kx
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The Facebook Algorithm @ 7 i s

Fun visit to Cumbrae yesterday delivering a #DigitalBoost workshop in
Millport. Lovely to meet the local businesses who attended!.. here’s a wee
flavour of the day (and our “Videos for Business” workshop). «& Visit

Did you know: Cumbrae

The average Facebook Business Page gets around

2% reach on organic posts (Instagram is 15%)

2,172
People Reached

You can reach MORE than your total likes

Boost Post

9 Comments 6 Shares

It’s all about the ENGAGEMENT
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™ Gary Ennls @
—t | Med

L 4 - - - | '-_ - - - A pap PN . Q - b - >
rr Delivering C 1 Skil I;— Social Media and Generative Al workshops & webinar...
b 6d+ ®

T h e Li n ke d I n A I go r i t h m Anyone received one of these Tecently from Ben's.Gutters?

What appears to be a hand-written note form a friendly local company is actually a
tried and tested marketing tactic that this large national company has been using for
years.

Call it clever, or call it sneaky - it's certainly worked for them over the years, but

It’s essentially the same: heres the thing..

Why are they allowed to still run these campaigns, when the ASA upheld previous
complaints about them. They were told in December 2023 to "ensure that their

[ ] [ ] o/
Ave ra ge 0 rga n |C rea C h IS a ro u n d 2 ° 8 (0] marketing communications did not, through their content or presentation, give the
overall impression that they were for a local small business or tradesperson.”

But that's what they're still doing surely?

ASA Ruling: https://Inkd.in/eYFfcMxV

/v/‘/

Ben's Gutters
Telepbone 0500 wa\\\eme www. benisgutters.com + Emall info@bensgutters,com

we ‘are Caani Queeers o Yous ofex
Vel bne naxk few "WQA You would
2KO 50..0‘3 caonad boof S “Call usS o\

03% 4 5519F 56 Ffor oN estimnali..
Best Ragerds, Bm‘s Gukeers &Y

ers protect your proper

TthKsblm\wm srapany » Eyies Ny -

- -

225 comments - 5 reposts

But with the right engagement!! ‘

Reactions
02305 Q6
7 @ e s Wt & @ €6
= e Like & Comment ) Repost “7 Send
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It’s all about Engagement
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Content Creation
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Created Content v Curated Content

Created Content Curated Content
. Blog posts . Retweets
. Infographics . Shares
. Videos . Links to other websites
. White papers . Images and videos created by someone else
. Thought leadership . User Generate Content
Positives Negatives Positives Negatives
v Unique % Takes more time V' Efficient % Lots of competitors
v" More personality % Deadlines to hit v Already good quality % Limited personalisation
v More likely to be % Much more effort v" Simple to do % Not unique

engaged with

Good content = a good balance of created & curated
It’s ultimately about value : for your audience.
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Types of content:

* Blogs or Vlogs

* Email campaigns
* Social media posts
* Digital Adverts

* Video

* Images

* Infographics

* Podcasts m @ plxobog Eﬁ
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Could Al help you?

runway T Lo

| N sora erplexit
O W ey
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. Adobe Firefly

WiX com
” KREA
SUND A

A\ NotebookLM

“»Claude

L stability ai
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https://gamma.app/
https://www.canva.com/
https://midjourney.com/
https://firefly.adobe.com/
https://app.runwayml.com/
https://www.krea.ai/home
https://www.krea.ai/home
https://10web.io/
https://www.d-id.com/
https://app.heygen.com/
https://www.perplexity.ai/
https://gemini.google.com/app
https://claude.ai/chats
http://wix.com/
https://www.descript.com/
https://sora.com/
https://chatgpt.com/
https://notebooklm.google/
https://replit.com/
https://suno.com/
https://stablediffusionweb.com/
https://labs.google/fx

Let’s join all this up — content made easy...

What would a turbo-charged digital content strategy look like using nothing more than ChatGPT (and other Al tools)?

e IO . /) NotebookLM e

The best winter

courses to play in
YouTube

NSDESIGN Why Ackno
Why Acknov ~ @nd Respol

and Respon  Negative C  Scotland for under
Negative Co s g Game-

Isa Game-C Il ¢5r Your Bu £50

— () lumens

. — wh Chat GPT== [} @) K1 ket

@ 0openAl
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https://lumen5.com/

Your Follow-on Tash!
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Digital Marketing Strategy at it’s simplest:

Think about your digital
marketing channels:

Ask yourself 3 questions: Website
1. What? Facebook
(what is this — can you describe it)
LinkedIn

2. Who?
(who is the target audience) TikTok

P
3. Why - Others...

(Why are you using it? What is your objective?)

NSDESIGN A businessgatoway




Thank you.
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